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About $4.2 million was spent on lobbying during the first two months of the 2015 General Assembly.  In addition, businesses and organizations spent $574,000 on advertising in support or opposition to legislation pending before the legislature.
Under a law passed by the 2014 General Assembly, this is the first session in which employers are required to report lobbying-related advertising.  While spending on lobbying this year is at about the same level as the first two months of the previous 30-day session in 2013, the new advertising reporting requirement provides more information on activities conducted in support of legislative lobbying. 
Including spending on advertising, the top spenders for first two months of the session were: Anheuser-Busch Companies ($290,908, including $261,000 on advertising); American Cancer Society Cancer Action Network ($132,453, including $104,000 on advertising); and Kentuckians for Entrepreneurs & Growth (KEG) ($117,085, including $97,500 on advertising).

Other top spenders include: Altria Client Services ($92,199); Kentucky Beer Wholesalers ($75,837, including $50,000 on advertising); AT&T ($68,955, including $23,089 on advertising); Kentucky Chamber of Commerce ($64,840, including $4,477 on advertising); Kentucky Hospital Association ($60,842); Kentucky Retail Federation ($58,061, including $26,250 on “patch-through calls” from citizens to the legislative message center); Kentucky Medical Association ($40,196); BSB Coalition ($39,518, including $4,900 on advertising); Kentucky Bankers Association ($36,160); Kentuckians for the Commonwealth ($36,145); Anthem, Inc. ($34,000); Norton Healthcare ($32,500); and Kentucky Justice Association ($32,169).

Other two-month totals include: Kentucky LIFT ($29,620, including $2,618 on advertising); Kentucky League of Cities ($27,947, including $850 on advertising); Century Aluminum ($28,670); CSX ($27,929); Kentucky Association of Electric Cooperatives ($27,629); Home Builders Association of Kentucky ($26,606); Kentucky Association of School Administrators ($23,300); Kentucky Association of Manufacturers ($23,210); Baptist Health ($22,899); Molina Healthcare ($22,672);and Humana ($21,648).  Hopcat-Lexington LLC, part of a Michigan-based restaurant chain which plans to open in downtown Lexington, registered on February 23, and spent $20,000 in February to lobby on Senate Bill 81.
Spending totals for the 688 businesses and organizations registered to lobby are on KLEC’s website:   http://klec.ky.gov/Reports/Pages/Employers-and-Legislative-Agents.aspx
Lobbying events in the 2015 General Assembly

In the first two months of the 2015 General Assembly, lobbyists and their employers spent $84,000 on receptions, meals, and events to which members of the General Assembly were invited.  The most expensive event was the February 10th Railroad Reception, which was held on railroad cars parked on Broadway in Frankfort.  CSX Corp., Norfolk Southern Railway, and Paducah & Louisville Railway combined to spend $11,675 on that event.


That same night, employers and lobbyists spent about $7,900 on “Louisville Night” at the Kentucky History Center, with contributions from Louisville & Jefferson County Metropolitan Sewer District ($1,500); Louisville Regional Airport Authority ($1,500); University Health Care ($750); General Electric, Greater Louisville, Inc., and Louisville Convention & Visitors Bureau ($475 each); and lesser amounts from Churchill Downs; Humana; J.P. Morgan Chase Bank; KentuckyOne Health; LG&E & KU Energy; Louisville Water Co.; United Parcel Service; and Yum! Brands.


On February 24, Kentucky Coal Association and Kentucky Oil & Gas Association combined to spend $7,670 on the Energy Reception at Buffalo Trace Distillery in Frankfort; and Kentucky Cable Telecommunications Association spent $6,429 on its February 4th reception at the Capital Plaza Hotel. 

In the first week of the session, Kentucky Chamber of Commerce ($4,092); AARP ($3,000); AT&T ($456); University Health Care ($350); and Kentucky Association of Realtors ($175) spent a total of $8,073 on “Chamber Day”, an event at Heritage Hall in Lexington.

Kentucky League of Cities spent $3,950 on a February 11th City Night Reception at the Frankfort Convention Center; Kentucky Equine Education Alliance (KEEP) spent $2,520 on a February 11th reception at the Capital Plaza Hotel; Kentucky Travel Industry Association spent $2,261 on a February 12 luncheon in the Capitol Annex; Baptist Healthcare spent $2,149 on a reception at the History Center; and 16 insurance companies and their representatives spent $1,900 on February 9th at Frankfort’s Berry Hill Mansion for a dinner to which members of the Interim Joint Committee on Banking and Insurance were invited.

The 688 businesses and organizations and the 594 lobbyists (many representing multiple employers) who are registered with the Legislative Ethics Commission are required to file six spending reports per year, so citizens can see who is spending money to lobby the General Assembly and which public policy issues are being lobbied.

While a handful of reports may be a few days late, there is usually 100 percent compliance with the filing requirements, and about 2,700 reports are filed, most through a very simple filing system on the Commission’s website:  https://apps.klec.ky.gov/lec/onlinefiling.aspx
However, only one organization, International Sign Association (ISA) and its lobbyist Kenneth Peskin, have repeatedly failed to file a required report, and in fact, both have failed to file since September 2014.
ISA is a trade association headquartered in Alexandria, Virginia, and the organization has failed to file three consecutive lobbying spending reports.  ISA represents manufacturers, users and suppliers of “on-premise signs” and in February 2014, the group registered to lobby in Kentucky on “billboard regulations that also impact on-premise signs.”  
Regarding its 2014 lobbying in Kentucky, ISA claims on its website that “in states like Wisconsin, Kentucky and Colorado, we’ve defeated business crushing legislation that would make it hard for sign companies to do business.”

Since ISA registered, David Hickey, ISA’s Vice-President for Government Relations, and lobbyist Peskin have failed on several occasions to comply with KRS 6.807, the Kentucky law requiring the filing of lobbying spending reports.  ISA and Peskin were both late on half the filings due in 2014, and both paid fines for late filing.  Now, both have failed to file lobbying reports due this year on January 15, February 15, and March 15.

KRS 6.807(7) states: “Any legislative agent or employer who fails to file the . . . updated registration statement, or who fails to remedy a deficiency in any filing in a timely manner, may be fined by the commission an amount not to exceed one hundred dollars ($100) per day, up to a maximum total fine of $1,000 without the necessity of a complaint being filed . . .”

Additionally, if a complaint for non-compliance is filed against an employer or its lobbyist, and if the Commission conducts an adjudicatory proceeding and finds a violation, the Commission may revoke the lobbying registration of the agent and the employer for up to five years.  During that time, the lobbyist and employer would be prohibited from lobbying in Kentucky.
ISA and Peskin could each owe $1,000 for each of the three reports which have not been filed.  Additionally, ISA and Peskin could be banned from lobbying in Kentucky for five years.  ISA’s case will be pursued by the Commission’s Enforcement Counsel.
Newly-registered lobbying interests
Several businesses and organizations registered in the past month to lobby in the final weeks of the 2015 General Assembly and for the remainder of 2015.  Those include: Alliance for Solar Choice; BJ Novelty; Child Care Advocates of Kentucky; Commonwealth Extracts LLC; Elevator Industry Work Preservation Fund; Gateway Health; GEICO; Kentucky Nursery and Landscape Association; KRM Wagering; Kentucky Creditors’ Rights Bar Association; Kentucky Wineries Association; Tantus Tobacco; UC Health; and Volunteers of America of Kentucky.
GlaxoSmithKline and Kentucky Consumer Credit Company, which were registered, recently terminated their registration and stopped lobbying in Kentucky.
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The Company Getting the Most State and Local Tax Breaks 

NATIONAL -- Tribune News Service – by Curtis Tate -- March 20, 2015 

Boeing is the biggest winner of state and local tax incentives, receiving more than $13 billion of them, according to a nonprofit watchdog group that tracks the subsidies.

The Boeing subsidies come primarily from just two states, Washington and South Carolina, according to decades of data compiled by Good Jobs First.  The Boeing subsidies make Washington state the second-leading provider of tax incentives behind New York.

Many of the Boeing subsidies are tied to the company's commercial aircraft manufacturing business.  But the company is also a federal contractor, landing major projects such as the Air Force's $35 billion order for new refueling tankers.

States use tax incentives as an economic tool to lure new jobs or keep existing ones.  But fiscal watchdogs criticize the practice, which they say doesn't always deliver on its promise.  Sometimes, states spend tens or hundreds of millions of dollars, only to see the plants close and the jobs they supported vanish.

Auto manufacturers receive a good chunk of state and local subsidies from traditional car-making states like Michigan, as well as newer ones such as Kentucky, Mississippi and Georgia.

Tax incentives have played a role in making Kentucky the third-largest auto manufacturing state behind Ohio and Michigan.  Toyota has received nearly $300 million in state and local tax breaks since opening a plant in Georgetown, Ky., in 1985.  The plant employs 7,000 and assembles the popular Camry.

Ford received $240 million in state and local subsidies in Kentucky to support two assembly plants in Louisville that build small and large SUVs and heavy-duty pickup trucks.

Mississippi found more than $1.6 billion to lure Nissan and Toyota assembly plants. Georgia won a Kia Motors assembly plant with more than $400 million in subsidies.

Tech companies get big breaks, too, and from a state more associated with textiles than with technology.  Apple and Google received $320 million and $250 million, respectively, to build data server farms in North Carolina.

But the state is a prominent example of when subsidies don't work.  Four years after giving Dell a $280 million incentive package for a computer assembly plant near Winston-Salem, the plant closed and 900 workers lost their jobs.

Missouri is another. American Airlines received more than $85 million in subsidies for an aircraft maintenance facility in Kansas City, while Chrysler got a $78 million package for its Fenton auto assembly plant in suburban St. Louis.  Both facilities later closed.

Some states use tax incentives to lure companies from other states.  Georgia enticed NCR, the cash register manufacturer, to move from its longtime headquarters of Dayton, Ohio, with a $110 million package.
Former Connecticut Sen. Newton gets 6 months in prison on 2nd conviction

CONNECTICUT – The Associated Press – March 13, 2015

Hartford - Former state Sen. Ernest Newton II, a twice-convicted Bridgeport politician, was sentenced to six months behind bars for campaign fraud committed as he attempted a political comeback following his release from prison.

Newton was sentenced in Hartford Superior Court on three counts of fraud related to his unsuccessful 2012 bid to return to the Senate.  The judge said he could remain free as he pursues an appeal.

During the campaign, Newton said he had learned from past mistakes.  Newton, a longtime representative from Bridgeport who fought off drug addiction to become a legislative leader, cast himself as a champion of the poor.

"Everybody in the world has made mistakes in their life.  You learn from your mistakes, but one bad deed ought not outweigh all the good I've done for the city," Newton told The Associated Press during the campaign.

In January 2013, after losing in his comeback bid, Newton was charged with falsely obtaining $80,000 in state public campaign funds.  Prosecutors said Newton had five campaign workers sign forms erroneously reporting they each contributed $100 so he could qualify to receive matching state funds.

Newton gave up his Senate seat in 2005 before being sentenced to five years in prison for taking a $5,000 bribe and misusing campaign contributions for personal expenses.

Judge recommends $58,000 in ethics fines for David Rivera 

FLORIDA – Miami Herald - by Patricia Mazzei – March 5, 2015

Tallahassee - Former U.S. Rep. David Rivera should be forced to pay $57,821.96 for breaking Florida ethics rules when he was a state legislator, an administrative law judge in Tallahassee recommended.

Judge David Watkins suggested Rivera of Miami, who has been out of state office since 2010, pay a $16,500 fine plus $41,321.96 in restitution.

In 2012, the judge found that Rivera failed to properly disclose his income and double-billed taxpayers by accepting state reimbursement for travel previously paid for by his campaign account. He served two years as the powerful budget chief in the Florida House of Representatives. 

The recommendation will go to the Florida Commission on Ethics, which must then issue a final order, possibly at its April 17 meeting.  Any penalty would ultimately have to be imposed by House Speaker Steve Crisafulli of Merritt Island who served with Rivera from 2008-10.

Rivera said he intends to contest the judge’s recommendation.  He could appeal the ethics commission’s eventual final order to the First District Court of Appeal.

“This is a long way from over and I have not yet begun to fight!” he wrote in an email to the Miami Herald.

Rivera, who was elected to Congress in 2010 but lost in 2012, has since proclaimed his intention to run for the Florida House again next year.

Rivera denied wrongdoing when he was initially charged with 11 ethics violations in October 2012.  He successfully disputed four of the charges, bringing the number down to seven.  His last appeal wound up at the ethics commission in September.  Rivera sought to delay the case, but exasperated commissioners said they had had enough.  They rejected his request and asked Judge Watkins to determine penalties.

Of the $16,500 recommended fine against Rivera, $10,000 would be for misusing his public position by accepting state reimbursement for travel expenses paid for not by him, but by his political campaign.  Florida ethics laws prohibit public officers from “corruptly” using or trying to use their official position “to secure a special privilege, benefit, or exemption.”  The ethics commission had found Rivera illegally reimbursed himself $2,091.44.

The rest of the fine comprises $1,000 for each of the five years Rivera submitted improper financial disclosures, plus $1,500 for failing to turn in his final disclosure within a 60-day period after leaving the statehouse.

The ethics panel began investigating Rivera in 2010, following complaints that cited Miami Herald stories about problems in Rivera’s financial disclosure reports.

Springsteen shows and island trips, how N.J. pols raise millions
NEW JERSEY – NJ.COM – by Carla Astudillo – March 18, 2015

Would you like to spend a weekend on Key Largo with U.S. Rep Scott Garrett?  It'll set you back $2,500.  How about test your Jeopardy skills against U.S. Rep Rush Holt?  That would have run you $500 back when he was still in office.

Or maybe you're a music fan and attending a Bruce Springsteen show with Congressman Leonard Lance is more your thing.  You can, for a cool $2,000.

From swanky dinners at the finest Washington restaurants to basketball games at the Prudential Center in Newark, New Jersey politicians are certainly creative when it comes to raising campaign funds.  

NJ Advance Media analyzed data from the Sunlight Foundation and found that New Jersey politicians have thrown 321 fundraising events since 2006, raising millions of dollars in campaign cash.

Among the findings:

· The overwhelming majority of federal fundraising events were held in Washington D.C. Only about 18 percent of them happened in New Jersey and New York.

· The most expensive event to get into was a 2011 cocktail and dinner party for Chris Christie at the California home of Hewlett-Packard CEO Meg Whitman - a minimum of $15,000 per couple.  Christie events also asked for the highest maximum in contributions.  For one 2013 in Ridgewood, you could pay up to $25,000 for Christie's election campaign.

· Congressman Leonard Lance has thrown 42 fundraising events, the most logged by the Sunlight Foundation for any New Jersey politician.  Congressman Bill Pascrell put on 38 fundraisers, while Congressman Albio Sires had 32.

The Sunlight Foundation has kept track of these parties by relying on anonymous sources from the political world who forward them invitations to these events.

Politicians are not required to disclose when and where they put on these sometime lavish events, which is why the foundation decided to take on the project, which provides a small window into a world of "hobnobbing" that can be both lucrative and exclusive.

Flashy Parties
Some New Jersey politicians like throwing their D.C. parties at the Capitol Hill Club, a private social club, where a filet mignon at a banquet dinner costs $52 per person.  New Jersey politicians have also thrown D.C. bashes at the offices of the lobbying firm 21st Century Group, and restaurants like Charlie Palmer Steak and Johnny's Half Shell.

In New Jersey, the Stony Hill Inn in Hackensack is a popular destination, while the Liberty House restaurant has been used for several fundraisers, specifically a $2,500-a-ticket fundraiser for Jersey City mayor Steve Fulop.  The parties mostly consist of receptions, sometimes served with lunch, dinner or cocktails. However, they do try to mix it up to try to get more donors.

Congressman Donald Payne Jr. has invited his donors to several basketball games at Newark's Prudential Center.

"He's a big sports enthusiast," said Eric Payne, spokesman for Donald Payne's campaign.  "So we came up with something a little different."

Senator Robert Menendez went the more artistic route and asked for $2,500 to watch the musical "Jersey Boys" at the National Theatre in D.C.  
"Suggested" Contributions
When politicians want to throw one of these bashes, their campaign will send out the invitations to known political donors and influential people, usually with deep pockets.

Many of the invites that ask for higher suggested contributions find a way around political contribution laws.  For example, to be a "host" in one of Pascrell's annual Italian-style receptions, the invitation asks for $5,000.  As an individual, you're only allowed to donate $2,600 per election to a candidate's campaign, according to the FEC rules.

However, donors can split the contribution by giving $2,500 to the campaign for the primary election and then giving the other $2,500 to the campaign for the general election.

Some events are thrown to benefit the candidate, but instead of donating to the individual campaign, the invite will ask for a donation to political committees like a Congressional Campaign Committee or a political party’s New Jersey State Committee.   The limit to donate to a committee is much higher.

The Perpetual Fundraising Machine
However, there is a reason why so many events happen in D.C. -- it's just easier on the politicians.

Most of these venues are within reasonable distance of the Capitol, so it's normal for a politician to go in to vote, then leave to do a breakfast fundraiser, come back to vote again, and then make it just in time for a luncheon event.

As for the attendees themselves, they may be paying a steep price to get into these parties, but they're also getting important face time and relationship-building with some powerful politicians.

"Some [attendees] have affinity to the candidate's issues.  Some are motivated by policy reasons and others by greed," said Frank Askin, professor of law at Rutgers School of Law-Newark. "What they're ultimately getting is future access to the candidate that they're helping get elected."

Askin adds that any effort to make the process more transparent, such as requiring politicians to publicly disclose when and where they have these parties, is unlikely.  The current system already benefits too many of the people that have the power to change it.

"Welcome to the world of politics," Askin said.
Longtime Sen. Griego resigns amid questions on Sante Fe property deal

NEW MEXICO – The Associated Press – March 14, 2015

Sante Fe - Longtime Sen. Phil Griego resigned from the New Mexico Senate amid a growing controversy involving his role in the sale of a state-owned building.

The senator handed in his letter of resignation to Secretary of State Diana Duran's office as well as the chief clerk of the Senate.  In the letter, Griego said his resignation was effective immediately and came with a "heavy heart."  However, he did not address the controversy directly.

In a statement to the Santa Fe New Mexican, the senator said he didn't want to go through what would likely be an uphill battle to overcome questions about whether he violated any rules.  "I decided a debilitating and lengthy fight in the hearing system would not serve me or anyone well, and the outcome was far more destructive than was worth it," Griego said.

Griego has drawn scrutiny in the final weeks of the session over a real estate deal involving a Santa Fe building.  Griego was one of several lawmakers who approved the sale last year of a building that used to belong to the state Energy, Minerals and Natural Resources Department.  The buyer, Galisteo Street Inc., later hired Griego to act as its agent in the purchase.  Griego was promised a $50,000 commission fee if the sale closed, according to a copy of the agreement.

His profiting from a deal that came out of a legislative action has sparked criticism. According to state's legislative ethics guide, lawmakers cannot even be indirectly interested in "any contract with the state or a municipality authorized by any law passed during the legislators' terms for one year thereafter."

Griego has said he didn't know about the one-year rule.  The resignation makes for an abrupt end to a long career in New Mexico politics.  Griego was first elected to the Senate in 1996.
Income disclosure, pension forfeiture and attendance verification all part of 2-way ethics deal
NEW YORK – LegislativeGazette.com - March 18, 2015

Albany - Gov. Andrew Cuomo and Assembly Speaker Carl Heastie outlined an agreement on reforms to the state's ethics laws and rules.

Public officials will be required to disclose all outside earned income they receive, from whom they receive it, the actual services performed to receive the income, and whether there is any connection to the state government or the office that they hold or their public duties.
"I said that real ethics reform was essential to a complete budget this year and I applaud Speaker Heastie and the Assembly for their leadership in supporting the highest ethical standards New York has ever established," Cuomo said.  “This new level of disclosure and transparency will go a long way towards restoring the public trust.  The more trust, the more credibility."
The agreement will immediately reform per diems by establishing a new set of verification requirements including an electronic system that verifies personal attendance of legislators at an official event.  The speaker will also develop and implement policies to verify attendance at official events and establish standards and limits for reimbursable events.  The Legislature will also create a publicly accessible website showing members' reimbursement and travel.
The agreement also would bar using campaign contributions for personal use or using campaign contributions for residential home purchases, mortgage payments, rent, clothing, tuition payments, salaries for individuals not performing campaign work, admissions to sporting events, fines and penalties, and dues for country clubs and health clubs.
Heastie and his conference say they support other reforms already included in the governor's Executive Budget, which include limits on campaign contributions, the authorization of a new public financing system for elections, and the closing of the LLC loophole.
Schneiderman issuing ethics plan aimed at New York legislators

NEW YORK – New York Times – By Jesse McKinley – March 16, 2015

Albany - Staking out a broad vision of ethics reform amid a swirl of other proposals in the capital, New York’s attorney general, Eric Schneiderman, called for an elimination of all outside jobs for state legislators and the end of a widely criticized system of per diem payments.

In remarks to a panel in Manhattan, Schneiderman articulated a deeply pessimistic view of Albany, calling it “the nation’s most consistent epicenter of public corruption,” which has left New Yorkers “living in a golden age of graft.”

He cast doubt on whether promises of reform by Gov. Andrew Cuomo and others would be substantive enough, characterizing past ethics initiatives as “one charade after another.”

“Sadly, every time incremental reforms have been called ‘sweeping’ or ‘groundbreaking’ — billed as a solution to the problem — those words have been proven false,” Schneiderman said.  “In fact, the primary impact of many highly touted, marginal reforms has been to allow business as usual.”

To that end, Schneiderman suggested a series of changes, including a ban on outside jobs for legislators, who work part time and earn a base salary of $79,500.  He said it was “impossible to avoid conflicts, or the appearance of conflicts, if legislators have outside employment.”
Schneiderman also proposed ending per diem payments to legislators, who receive $172 each day they are in Albany and are not required to submit receipts — an honor system which has been cited as ripe for abuse.  Under Schneiderman’s plan, legislators would instead be reimbursed for their travel costs, with such payments capped.

But those restrictions would be coupled with a salary increase of between $33,000 and $94,500 a year, equivalent to the base salaries earned by members of the New York City Council and Congress, respectively.  Cost-of-living increases would be automatic, avoiding what the attorney general called “the vicissitudes of Albany sausage-making.”

Several of the attorney general’s proposals echoed similar calls from government reform groups, including lowering campaign contribution limits and drastically limiting campaign contributions from any entity with business before the state.  Schneiderman also called for matching public funds for all state elections, like the system used in New York City elections.
Schneiderman is far from the only lawman to rail against ethics in Albany, and he made a point in his speech of praising Preet Bharara, the United States attorney for the Southern District of New York.  Bharara is investigating the Cuomo administration and recently brought an indictment against Assemblyman Sheldon Silver of Manhattan, who stepped down last month as speaker.

But, the attorney general said, “Prosecutors can only respond to the symptoms of a very, very sick system.”

Cuomo’s ethics proposals also called for greater disclosure of outside income and campaign spending, stiffer penalties and reform of per diems.

In his speech, Schneiderman praised the governor’s efforts but chided him for not expanding the attorney general’s powers to investigate public corruption.  His call to professionalize the Legislature and raise legislators’ salaries could help him find lawmakers willing to sponsor bills with his changes.

State Sen. Brad Hoylman from Manhattan, said Schneiderman’s speech came at a “real Watergate moment” in Albany, and praised the comprehensiveness of the reform ideas.  “These are really the least we can expect from our legislators,” Hoylman said.

Schneiderman also appeared to anticipate a guarded response from some legislators, asking them at the tail end of his speech “to set aside the instinct to defend the system.”  “You are not being attacked,” he said.  “It’s the system that’s being attacked.”
Analysis: When a Disclosure is No Disclosure at All

TEXAS – The Texas Tribune -- by Ross Ramsey -- March 16, 2015 

Lobbyists say you can’t expect a legislator to change a vote based on a nice meal or even a good seat at a concert or a ball game.  That’s probably true most of the time.

But lobbyists are salespeople hired to persuade decision-makers in the Legislature and in the agencies of the executive branch.  They are not necessarily interested in feeding and watering those officials, but in having enough time together to make a case for whatever notion they’re pushing.

The dinners, drinks and entertainment make the face time a little more pleasant, but it is the face time — not the steaks and bourbon — that make the spending worthwhile from the lobbyists’ standpoint.  “You’re building a relationship that 26 million people don’t have,” says Jim Clancy, an attorney and a member of the Texas Ethics Commission.

Which is why it is relatively meaningless to have a lobby reporting law that does not attach the name of the beneficiaries to the benefits.  “If it’s disclosure, then disclose,” Clancy says.  State law requires disclosure, but with loopholes that almost always protect officeholders and their employees from accountability and transparency.

Lobbyists don’t have to report the names of the legislators they are entertaining unless the expenditures go over $114 per day.  Austin can be an expensive venue for fine diners, but $114 is plenty.  If it’s not, multiple lobbyists can split the tab, and as long as no single lobbyist spends more than $114 on a particular lawmaker, the freeloader’s name doesn’t go in the reports.

Clancy cites an analysis prepared for commissioners that shows how often the lobbyists’ food and beverage reports named the public officials being entertained.  Over the last decade, the reports never accounted for even five percent of total spending, which means that more than 95 percent of the money spent by lobbyists on food and beverages for state officials was reported — legally — without naming the recipients of those repasts.

Lawmakers have filed several bills to change the reporting requirements, if not the spending.  Some would cut to $50 the amount that can be spent before the beneficiaries have to be named.  At least one bill, by Sen. Kirk Watson of Austin, would make that an absolute limit — one that would apply whether the money came from one lobbyist or several. 
Lobbyists say the things they buy are not favors to be returned — that Texas legislators won’t change their votes for a meal or a drink.  That doesn’t mean it is an empty gesture.  “What does it get the lobbyist?  A return phone call,” Clancy says.

Lawmakers are barred from taking campaign contributions during legislative sessions, for fear that those transactions might influence votes.  Clancy shakes his head about that.

“Texas law prevents them from taking money during a session from the people who elected them,” he says, “But we allow them to take benefits during a session from people who are paid to influence them.”
Senate Passes New Lobbyist Disclosure Rules 
VERMONT – Seven Days -- by Paul Heintz -- March 20, 2015 

The Vermont Senate approved new rules requiring lobbyists to quickly report how much they spend on advertising campaigns and to more regularly report their activities within the Statehouse.

The legislation passed more than two years after former representative Mike Fisher of Lincoln, proposed the idea.  He was frustrated at the time that the soda industry had bought newspaper advertisements targeting him and others who supported a tax on sugar-sweetened beverages, but wouldn't disclose how much it had spent on the ads.

The tax was defeated that year and Fisher himself was defeated in November 2014.

Under current law, lobbyists and those who hire them must report just three times a year to the secretary of state's office how much they spend trying to influence lawmakers.  Because only one of those dates falls during the four-month legislative session, it is impossible to know the true cost of a lobbying campaign until the fight is over.

The Senate bill changes that in two ways.  First, lobbyists and their employers would have to file disclosure forms six times a year — including monthly during the legislative session.  Second, they would have to report within 48 hours when they spend more than $1,000 on ads meant to influence the legislative debate.  Such ads would have to clearly state the names of the top three entities financing them.  

The underlying bill passed by a voice vote.  It now heads to the House for consideration.

"We're very pleased," said Vermont Public Interest Research Group executive director Paul Burns, whose organization pushed for the bill.  "It's an important step forward for transparency and it will allow legislators and the public to know more about who's trying to influence them on important issues being debated in the building."
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