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Spending on lobbying in the first four months of 2013 was $7.76 million, a new record for spending in an odd-numbered year when Kentucky’s legislative session lasts for 30 days, half the length of the even-year sessions.

This year’s total is 16 percent more than the $6.5 million spent in 2011, the previous spending record for the first four months of a “short session” year.  In the same period in 2009, lobbying spending was about $5.5 million, so spending has increased by 29 percent in four years.  Spending in last year’s 60-day session was a record $8.8 million, and lobbying spending will likely exceed $9 million in the 2014 session.

So far in 2013, of the top 20 highest spending businesses and organizations, seven lobby on health-related issues.  A total of 114 businesses and organizations spent over $20,000 lobbying in the first four months of the year, and 29 of those lobby on health and medical issues, including hospitals, health insurance, and pharmaceuticals.

The leading lobbying spenders of 2013 are: Altria Client Services ($126,489); Century Aluminum of Kentucky ($118,687); Kentucky Chamber of Commerce ($112,737); Kentucky Hospital Association ($89,648); Kentucky Bankers Association ($72,320); Kentucky Medical Association ($71,696); Kentucky Retail Federation ($67,186); Build Our New Bridge Now ($60,932); AT&T ($53,618); and CSX ($52,539). 


The next ten top spenders are:  Kentucky Association of Manufacturers ($50,385); Kentucky League of Cities ($49,911); Norton Healthcare ($48,578); Molina Healthcare ($48,000); Kentucky Association of Health Care Facilities ($47,138); EQT Corp. ($45,533); Kentuckians for the Commonwealth ($44,285); Baptist Health ($44,144); Houchens Industries ($44,000); and Humana ($43,721).
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Several businesses and organizations recently registered to lobby and have employed lobbyists.  Those include:  Direct Marketing Association; Community Care Development and Management; National Association of Vision Care Plans; and Lorillard, Inc.

After the conclusion of the 2013 legislative session, 13 organizations terminated their registrations and are not lobbying in Kentucky.  Those include: Armor Correctional Health Services; Big Blue Reporters; Central Kentucky Wellness Center; Centre Pointe; Coventry First; Cypress Group; H.D. Smith; Injured Workers Pharmacy; National Coalition of Pharmaceutical Distributors; NewPage; Rudd Equipment Company; TW Telecom of Kentucky; and Tyco International.
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At the May meeting of the Kentucky Legislative Ethics Commission, three Commission members were sworn in to begin four-year terms.  The three include a new member and two members who were reappointed.

The new member is former State Senator Vernie D. McGaha of Russell Springs.  He served in the Senate from 1997 to 2013, and was appointed to the Commission by the President of the Senate.

The two Commission members who were reappointed are former State Representative Pat Freibert of Lexington, who was appointed by the President of the Senate, and Deborah Jo Durr of Richwood, who was appointed by the Speaker of the House.
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Kill Bill
By THOMAS B. EDSALL








New York Times – May 22, 2013


United Republic, a liberal-leaning campaign finance reform organization dedicated to reducing the influence of money in American politics (and which employs former lobbyist Jack Abramoff), recently produced a striking graphic that illustrates how corporate America wins huge breaks from Congress at very little cost.


According to statistics United Republic assembled, the prescription drug industry spent $116 million lobbying for legislation to prevent Medicare from bargaining down drug prices - legislation that enabled drug companies to make an additional $90 billion annually.  That amounts to an extraordinary 77,500 percent return on investment.  Oil companies, in turn, had a return on investment of 5,900 percent, and multinational companies, 22,000 percent.
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While the general public may be angered by these reports, the lobbying industry loves them: what could be better publicity for attracting new clients?  For example, the Carmen Group, a Washington lobbying firm, boasted on its website that for every dollar it collected in fees, clients got $100 in benefits.

Many studies demonstrate the profitability of lobbying.  A Sunlight Foundation analysis of 200 corporations found that companies investing heavily in lobbying paid lower federal tax rates.  According to Sunlight, seven of the eight companies that invested the most in lobbying between 2007 and 2009 (Figure 2, below) saw their tax rates lowered, and six of the eight saw rate declines of at least seven percentage points.  In contrast, the median tax rate decline among all 200 companies was 0.6 percentage points.
	Figure 2.    Changes in Reported Tax Rates as Calculated by the Sunlight Foundation


	Company
	2007-2010 Decline
	2007 Rate
	2010 Rate
	2007- 2009 Lobbying   (in Millions)
	Estimated Tax Reduction  (in Millions)

	Exxon Mobil
	-1.1%
	41.8%
	40.7%
	$81.92
	-$565.32

	Verizon Communications
	-7.9%
	27.4%
	19.4%
	$77.58
	-$1,005.51

	General Electric
	-7.6%
	15.0%
	7.4%
	$73.17
	-$1,082.70

	AT&T
	-40.4%
	34.0%
	-6.4%
	$70.96
	-$7,359.95

	Altria
	+0.2%
	31.5%
	31.7%
	$63.31
	none

	Amgen
	-7.1%
	20.1%
	13.0%
	$58.33
	-$377.16

	Northrop Grumman
	-11.4%
	32.9%
	21.5%
	$57.56
	-$296.08

	Boeing
	-7.1%
	33.7%
	26.5%
	$56.99
	-$321.5

	Median Among 200 Companies
	-0.6%
	31.8%
	31.6%
	$5.48
	-$13.08





One key advantage for corporate America in having a network of savvy lobbyists is its ability to capitalize quickly on unexpected developments.  In a forthcoming book he provided to The Times, Lee Drutman, a senior fellow at the Sunlight Foundation and an adjunct professor of political science at Johns Hopkins University and at the University of California, District of Columbia, writes that propitious circumstances like these can arise out the blue:


“It is also the case that opportunities come all of a sudden as well.  Take the 2004 American Jobs Creation Act.  What began as a simple fix to resolve a subsidy dispute with the World Trade Organization eventually evolved into a 633-page bill full of changes to the U.S. tax code.  Those companies and industries whose lobbyists were well-placed were able to get their favored provisions into a bill that The Economist magazine dubbed “No lobbyist left behind.””

According to Drutman, with whom I exchanged a number of e-mails, a study in The Journal of Law and Politics, “Measuring Rates of Return for Lobbying Expenditures,” estimated that “companies that lobbied on the [jobs] bill got a return of 22,000 percent on their investment, $220 in benefits for every $1 spent on lobbying.”

Drutman points out that this “highlights that all a company needs is one American Jobs Creation Act every now and then to more than make up for a substantial amount of lobbying that goes nowhere. And because one never knows when such a ‘Christmas tree’ bill will come along, it pays to be in the game.”

Lobbying, Drutman says, is simply “an investment strategy.  What matters is not your win rate, but rather your net gain.  So you could lose nine small battles, but win the one battle where most is at stake, and come out more than ahead.”

Citing AT&T’s plans in 2012 - when it listed its intent to lobby 148 bills, using 63 firms, and a total of at least 228 lobbyists - Drutman notes that “Most of the time it doesn’t succeed.  But even if it succeeds just once, that one victory may be worth the entire cost of lobbying by multiples.”  All that’s needed “is one small change to the tax code, or one extension of an expiring tax break, and you easily make back the cost of a lobbying budget if you are a large company.  By definition, lobbying is an arcane, almost obscure, investment strategy.  In the first chapter of his forthcoming book, Drutman reaches down into the depths:


“Companies that engage in politics are seeking to purchase something (a policy outcome) for a price (their campaign contributions and lobbying budgets).  Politics, however, is a very messy marketplace.  It is more like a byzantine bazaar, in which one never knows what will be for sale, and in which the merchandise comes and goes unpredictably.  Prices are unmarked and ever changing.  One must pay a price just to enter. 

The goods are frequently obscure and their value is often unknown ahead of time – it is only upon learning what one has actually purchased that one can determine the value of it.  One’s access to the goods depends on relationships with the merchants, and relationships take time to build.  Often goods are sold as part of an auction in which losing bidders have to forfeit their bids.  Such a market may not be for the inexperienced and uninitiated.  At the very least, the inexperienced will need a guide.”

The intricacies and unpredictability of the legislative process have put a premium on the lobbying value of well-connected former Congressional staffers who know the political marketplace and have personal ties to key players.  In a 2011 paper, “Revolving Door Lobbyists,” Jordi Blanes i Vidal, Mirko Draca and Christian Fons-Rosen, all from the Center for Economic Performance at the London School of Economics (L.S.E.), write:


“The relation between clients and connected lobbyists in the U.S. federal lobbying industry can be regarded as a market for political connections (arguably the largest in the world) in which companies or interest groups can acquire indirect links to serving politicians by hiring their former employees.”

The value of former staffers is directly proportional to their strength of their connections: 


“Staffers’ political connections are a perishable asset; in other words, they last only as long as the connected politicians remain holding office.  This implies that staffers may have relatively short careers.  Once a connection to a powerful senator has been established, it may make sense to move into lobbying and cash in this unique asset while it is still valuable.”

According to the L.S.E. researchers, a lobbyist with ties to a senator produces, on average, an additional $182,000 per year more revenue than colleagues without ties to a member of the House or the Senate.  The value of the connection disappears immediately, however, when the member retires or gets defeated - “lobbying revenue generated by ex-staffers drops by a very large percentage,” especially in the case of “lobbyists connected to senators serving on the Finance and Appropriations Committees,” who “suffer losses in revenue of 36 percent and 31 percent respectively when those senators leave office.”


Some of the most detailed research on what lobbyists do has been conducted by the Collaborative Research Project on Lobbying and Policy Advocacy, financed by the National Science Foundation.  This is a major, multiyear academic study of the process of lobbying and policy making in Washington.  In a 2009 book based on data generated by the project, “Lobbying and Policy Change: Who Wins, Who Loses, and Why,” Frank Baumgartner of the University of North Carolina and four colleagues found that the side with more lobbyists who previously served in government prevailed 63 percent of the time.

I asked a prominent Democratic lobbyist with just over $3 million in annual billings - who requested anonymity to avoid alienating his clients - about the difference between trying to win legislation and trying to block it.  “It’s significantly easier to block and impede,” he said . . .

“Congress is built to have multiple decision makers - members, leadership, differing committees, scores of staff - involved in the process, and it is a bicameral legislature, with two bites at the apple.  So, the opportunities to raise questions, point out problems and flaws and essentially deter forward movement are numerous.”

Over four years, the Collaborative Research Project monitored 98 issues that had both support and opposition.  Team researchers found that in the case of 57 of the 98 issues, lobbying resulted in “no policy change”; on 13 issues they found that “the policy change that occurred was relatively small”; and on 27 issues lobbying “had a large impact on a targeted population.”  Killing a bill, quashing it before it comes out of committee or otherwise impeding its enactment preserves the status quo.


Baumgartner and his colleagues conclude that:  “The most consistent finding throughout our book is that defenders of the status quo get what they want: no change.  In spite of millions of dollars often spent on all the latest lobbying techniques and the involvement of some of the nation’s most powerful corporations, consultants and political leaders, most lobbying campaigns end in a stand-off, the status quo policy remaining in place.”

The main function of agribusiness lobbyists, for example, is to preserve the status quo throughout the process of reauthorizing the Farm Bill, which covers five years.  Their most important task is to preserve the network of subsidies and import restrictions that protect domestic commodities, from sugar to milk to peanuts, from foreign competition.


Similarly, the National Rifle Association’s major victory this year was not enacting a favored bill but killing legislation that would require expanded background checks for gun purchasers.


Nathaniel Persily, a law professor and political scientist at Columbia, summed up the situation in an e-mail to The Times: “The greatest impact of lobbying is the most difficult to calculate: namely, preventing legislation from ever getting to the floor.”


Despite the reforms that have been aimed at them over the past few decades, lobbyists have become a semi-permanent class with ever-expanding reach – they write legislation, they kill legislation. They have usurped many of the political functions that once belonged to elected officials, in part by adapting to new political ecologies faster than those who seek to counter their influence.


Insofar as they are protecting the status quo, lobbyists insulate calcified interest groups from challenge.  They put up roadblocks that become ever-higher barriers to innovation.  At a time when sectors of the economy ranging from health care to education to manufacturing are under more or less permanent siege, the tentacles of the lobbying community are choking off open exchange between officeholders and the voters they represent.  They have created and now maintain a stifling stasis. 

It is hard to see how this ends well.
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Lobbying 2013 Legislature Cost $34.2 Million
Florida | Orlando Sentinel - Aaron Deslatte | May 16, 2013

Insurance carriers, sugar growers pushing to lessen their pollution costs, telecommunications giant AT&T, and an Internet-cafe software company dominated spending on lobbyists to influence the Florida Legislature during the first three months of 2013.  All told, more than 2,500 companies, groups, local governments and other clients spent $34.2 million on legislative-lobbying contracts from January through March, a period that covers the first half of the 60-day lawmaking session. 

 


That figure is an aggregation of reports due on May 15 disclosing contract-lobbyist compensation in $10,000 ranges, and is down slightly from the $36.8 million spent to lobby the Legislature during the same three months in 2012.  Clients spent an additional $24.3 million on executive-branch lobbying during the same period.

 

The reports show how Florida's legislative process provides a cash spigot for politicians and connected interests alike.  Last year, clients trying to influence state government poured a combined $212 million into lobbying: $123 million to lobby the Legislature and an additional $88.5 million paid by companies seeking to influence Gov. Rick Scott’s office and the state's two dozen executive-branch agencies.  

Former House Speaker Dean Cannon, who launched his lobbying firm Capitol Insight before leaving office, banked about $755,000 in his first full quarter of business, representing AT&T, the Florida Realtors, the Orlando-Orange County Expressway Authority, and Walt Disney World Resort.  "He spent his two years as speaker lining up a lot of that work, so it's not surprising at all," said Brian Ballard, the capital city's highest-grossing lobbyist. 

Cannon had been a lobbyist before he first ran for the House.  But his quick return to the ranks inspired lawmakers to enact a stronger prohibition on such "revolving doors" for future termed-out legislators, in an ethics bill that extends a two-year legislative lobbying ban for ex-members to executive-branch agencies.
 


AT&T, which among other bills pushed for a texting-while-driving ban that passed the Legislature, spent the most to lobby lawmakers: $340,000.  That is a major drop-off from the $1.17 million the company spent in the first quarter of 2012, which it successfully pushed land-line-phone deregulation.

 


FCCI, a workers' compensation insurer, spent the second-highest amount, about $315,000. Workers' compensation insurers have been battling with doctors and pain-pill dispensers such as Automated Health Care Solutions for three years over physicians' right to keep dispensing medication to injured workers in their offices, a practice businesses and insurers say has driven up the costs.
 


The next-biggest spender on legislative lobbying was U.S. Sugar Corp., which pushed an Everglades bill that originally would have eased their payments to clean up pollution.  The company spent about $255,000 on lobbyists.  Another big spender was Frontier Florida, a software company that works for Internet cafes such as those outlawed this session in the wake of the Allied Veterans of the World fraud investigation that shuttered dozens of so-called sweepstakes Internet cafes statewide.  The company paid lobbyist David Ramba $219,000 during the first three months of the year to lobby lawmakers.
UGA Football Tickets a Benefit Legislators Lose in 2014
Georgia | Athens Banner-Herald - Nick Coltrain | May 12, 2013

When recently signed ethics legislation goes into effect on January 1, state officials will lose a boon that tallied more than $14,000 in 2012 – tickets to football games from University System of Georgia lobbyists.  The law will bar all event tickets and gifts of more than $75 to elected officials, costing the university a tool to bond with legislators and policymakers.

 

Tricia Chastain, director of state relations for the University of Georgia (UGA), said her office will continue extending invitations for the upcoming football season, but will respect the wishes of legislators wanting to comply early.  After that, the university system will comply with the law, she said, though details are still being worked out.

 


"For the president's box, we'll invite some legislators," said Chastain.  "But with the new law – again, we're still trying to work out how that will work – they’ll have to pay for their own tickets."
Missouri Ethics Panel Fines Ex-Sen. Wright-Jones $270,000
Missouri | Southeast Missourian - David Lieb (Associated Press) | May 15, 2013

Former state Sen. Robin Wright-Jones has been fined more than $270,000 by the Missouri Ethics Commission for violating numerous campaign finance laws, including using campaign money for personal expenses such as food and clothing. 

 


The ruling also says Wright-Jones received a double reimbursement for vehicle mileage from both the state and her campaign fund, made more cash expenditures than allowed by law, and failed to accurately report a couple hundred thousand dollars of expenditures and contributions by state deadlines.

 


Under the order, Wright-Jones must pay $56,202, but the remaining $215,378 of her fine would be suspended so long as she commits no further campaign finance violations in the next two years.  Wright-Jones represented a portion of St. Louis in the Senate until this past January.  She was defeated last year by then-state Rep. Jamilah Nasheed.  Attorney Bernard Edwards, Jr., who represents Wright-Jones, said he plans to appeal the Ethics Commission decision to the state Administrative Hearing Commission.

 


Edwards called the fine arbitrary and excessive and said the Ethics Commission was micromanaging Wright-Jones' expenses after failing to provide an adequate definition of what would qualify as "personal use."  He said Wright-Jones' expenses on clothes, food, and vehicle mileage were legitimately related to her political and official duties, and thus appropriate to be paid out of her campaign account.  "There was no evidence that she was personally benefitting," said Edwards.


The Ethics Commission said Wright-Jones converted $14,169 of campaign funds for personal expenses at book stores, automobile service shops, clothing and accessories stores, and nearly 50 restaurants and grocery stores, among other places.  It said she made 36 cash expenditures of more than $50 each, totaling $14,414, in violation of a state law requiring checks for purchases of that amount.  And it said Wright-Jones spent $3,789 of campaign committee funds on vehicle mileage even though she was reimbursed by the Senate for that same mileage.

  


Edwards said the dual reimbursements for vehicle mileage were justifiable because the Senate's reimbursement for official business did not cover the additional miles that Wright-Jones drove for political events.  As precedent for spending campaign cash on clothes, Edwards pointed to former Alaska Gov. Sarah Palin, who received a $150,000 campaign-funded wardrobe while running for vice president in 2008.

Ex-N.Y. Lawmaker Huntley Sentenced to 1 Year for Corruption
New York | BusinessWeek - Christie Smythe | May 9, 2013

Former New York Sen. Shirley Huntley, who pleaded guilty to mail fraud conspiracy and tried to help the government in a corruption probe, was sentenced to one year in prison.  Huntley was sentenced by U.S. District Court Judge Jack Weinstein for stealing $87,700 from her charity, the Parents Information Network.  Weinstein said he gave credit for her cooperating with the government by secretly recording state lawmakers and other people. Huntley faced an advisory range of as long as two years in prison. 

 


"Huntley's cooperation with the government evidences an acknowledgment of a need for self-orientation toward law-abiding conduct," Weinstein said in a written order released after the hearing. "Huntley's effort to assist the government is offset by the fact that she lied to the government, which refused to submit a letter on her behalf at sentencing." 

 


As part of her cooperation effort, Huntley recorded six state senators, New York City Councilperson Ruben Willis, and two former staff members, according to a letter filed by her lawyer, Sally Butler, in a request for leniency.  The state senators included Ruth Hassell-Thompson, Jose Peralta, Malcolm Smith, Velmanette Montgomery, Eric Adams, and John Sampson. 

 


Smith was charged in a bribery case in Manhattan. Sampson has pleaded not guilty to embezzlement and other charges.  Adams, who is running for Brooklyn borough president, said he has not been contacted about an investigation. Hassell-Thompson, Peralta, and Willis also said they did not believe they were targets of ongoing probes.  

 


Huntley, who served in the state Senate from 2007 to December 2012, is accused of using some of her charity's money, much of which came from public grants, for personal purchases, and other unapproved spending.  The charity was purportedly intended to help educate parents about the New York City public school system. 

 


As a condition of a plea deal, Huntley agreed to pay $87,700 to the state and $1,000 to the Port Authority of New York and New Jersey for a separate bribery scheme involving a cargo-handling business that sought space at John F. Kennedy International Airport.

 


Separately, Huntley also faced charges in state court over her alleged used of another nonprofit, Parent Workshop, Inc., to divert about $30,000 in public money to an aide and her niece. She was sentenced to probation in that case.  U.S. Attorney Loretta Lynch said Huntley violated the public trust and betrayed her constituents. "The crux of this case has always been defendant Shirley Huntley’s greed and self-interest," said Lynch.


Ethics Panel Criticizes Assembly's Response to Allegations against Lopez
New York | New York Times - Danny Hakim | May 15, 2013

New York Assembly Speaker Sheldon Silver and his staff shielded one of their most powerful members, Vito Lopez, from public scrutiny amid growing allegations of sexual harassment by women who worked for the assemblyperson, according to a scathing report from the Joint Commission on Public Ethics (JCOPE).

 


The report accuses Silver's senior staff of ignoring the chamber's own internal rules by failing to refer the initial harassment allegations to an Assembly ethics committee.  Silver's press office also appears to have made statements to the news media that were less than candid, according to internal exchanges detailed in the report.  It quotes from an e-mail by a top Assembly lawyer who wrote, "Money flow and our desire to keep this away from media scrutiny complicates the resolution of this matter a bit."


JCOPE's report was released shortly after a special prosecutor conducting a parallel criminal investigation in Brooklyn said Lopez would not face charges there because no crimes had occurred within that jurisdiction. 

 


"Certainly, what we found was alarming," Daniel Donovan, Jr., the special prosecutor, who is also the Staten Island district attorney, said of Lopez's conduct. 

 


Donovan also criticized the response of Assembly leaders to the harassment allegations. 

 


"The chief concern of those in the Assembly was mitigating the Assembly's damages," wrote Donovan.  "That goal outweighed any interest in investigating or disciplining Assembly Member Lopez or in preventing similar occurrences in the future."

  


The JCOPE report lays out a pervasive pattern of abuse by Lopez, who is described as preying on at least seven women in his office since 2010.  At least two of the women made audio recordings of their interactions with Lopez, according to the report. 

 


Several of the women told investigators that Lopez had asked them to wear low-cut blouses and high heels, and provided money for changes to their wardrobes.  Some said they were told to write effusive text messages and notes to Lopez, or to massage him.  Some said they were pressured to accompany Lopez on trips, and even to stay in hotel rooms with him overnight.  One employee said she contracted pink eye from Lopez after he pressured her to put drops in his eyes. Another said she was repeatedly groped by him. 

 


Donovan said his investigation showed a confidentiality clause included in settlement agreements with the first two women who came forward was "crafted at the request not of the complainants but of Assembly Member Lopez.  Unsurprisingly, resolving the complaints in this secretive manner and requiring a confidentiality clause edited by Assembly Member Lopez apparently encouraged him to continue the inappropriate conduct," wrote Donovan. 
Lobbying Still Thriving Business in Nashville
Tennessee | Knoxville News Sentinel - Tom Humphrey | May 12, 2013

As much as $67 million was spent on lobbying state lawmakers last year while taxpayers spent $38 million on the total operating budget of the General Assembly, according to reports filed with the Tennessee Ethics Commission.  The commission, which oversees enforcement of state lobbying laws, says in its 2012 report that 525 people registered as lobbyists for 1,639 clients.

 


Both the lobbyists and their clients are required to file two reports per year on compensation paid to lobbyists and lobbying-related expenditures such at television ads or mailings that urge citizens to contact legislators in support or opposition to a pending bill.  The reports do not give specific figures; instead they report a range – for example, between $10,000 and $25,000.  Separate reports must be filed for receptions, dinners, and the like hosted by lobbyist employers for lawmakers.

 

For 2012, the reports filed show lobbyist compensation totaled a minimum of $22 million and as much as $48.5 million, and lobbying-related expenditures totaled at least $2.9 million and as much as $18.1 million.  Lobbyist clients spent $565,318 on 73 events to which legislators were invited during 2012.  The combined totals for lobbying compensation, related expenditures, and hosted events are at least $25.6 million and at most about $67.1 million.

 


"That's an awful lot of money spent on influencing public policy," said Dick Williams, who has for years served as an unpaid lobbyist for Tennessee Common Cause. "But it's part of the process. Depending on your point of view, some of it's good and some of it's bad."

In its annual report, the Ethics Commission says event spending has been steadily increasing since 2007, the first year lobbyist reporting was required after passage of ethics reform legislation in 2006, while the number of lobbyists and clients – and expenditures on lobbying – have been generally stable insofar as reporting within a range shows.

 


The upswing in events may hold true for 2013 as well. Event sponsors must file a notice with the commission in advance of the gathering and 77 notices have already been filed for 2013. 

No report on 2013 lobbyist compensation or related expenses will be filed until August and the report then will cover the first six months of the year. A report on the second half of the year will not be due until February 2014.

  


From the reports filed, it appears that the biggest spender on lobbying efforts in 2012 was either the Tennessee Health Care Association, which represents the state's nursing homes, or AT&T – the difference being where the actual expenditures fell within the reported range. 

 


The nursing home association registered 10 lobbyists in 2012 and spent between $519,941 and $634,941 on all reported costs. AT&T spent between $485,159 and $692,159 on combined lobbyist compensation, related expenses, and events with legislators attending.

 


AT&T traditionally has one of the most lavish legislator receptions of the year, typically at the beginning of a session in January.  In 2012, when the event was described on an invitation as "open bar and heavy hors d'oeuvres," the reported cost was $25,159, versus just $9,141 for the nursing home lobby’s event.

 


Williams said the disclosure is a good thing, but the receptions, and lobbying in general, creates a perhaps inevitable contrast between those who have money to spend on lobbying and receptions and those who do not.  "[Lobbying] runs the whole gamut from providing accurate information on policy issues to a certain amount of wining and dining to influence things for special interests [without sound policy perspectives involved]," said Williams.
Tennessee Distillery Bill Raises Ethics Queries
Tennessee | The Tennessean - Nate Rau | May 12, 2013

Tennessee Gov. Bill Haslam will probably sign into law a bill that would aid a personal business associate and overrule the city of Gatlinburg's efforts to regulate moonshine distilleries.

 


City leaders were trying to preserve the family-friendly vibe of the mountain tourist town by limiting the number of moonshine distilleries and controlling where they could locate.  But now, their regulations probably will be trumped by a new state law that would remove those local limits and, in doing so, also directly help developer Ned Vickers, who has worked with Haslam on multiple private real estate deals.

 


Vickers’ plan to open Sugarlands Distillery on the city's main tourist drag had been denied by the Gatlinburg City Commission because it would share a property line with Ole Smoky Moonshine Distillery, violating its distance requirement.  But in a remarkable power play in the state Legislature, Vickers managed to push a bill to overturn Gatlinburg's ordinance and limit other local governments that want to regulate the burgeoning industry.


Critics say Haslam should have disclosed his ties to Vickers during the debate in the Legislature, and his continued secrecy about his business investments stretches the limit on state ethics requirements for public officials.

 


But Haslam said he did not even know Vickers was the co-owner of the proposed distillery until he was contacted by The Tennessean.  Haslam said through a spokesperson that any investment not listed separately on his ethics forms would be managed by his blind trust, and he would not know whether such investments included Vickers or any other particular individual.

 


The bill would allow hard-alcohol distilleries to sell their products on premises in any county that allows liquor by the drink.  It specifically takes aim at Gatlinburg and would exempt distilleries from any local government's distance requirements between liquor stores, as well as any limits on the number of retail licenses to sell packaged liquor.  Gatlinburg had wanted to prevent a concentration of stores selling liquor through its distance laws, said city officials.

 


Vickers said Haslam does not have a financial stake in the proposed distillery, though the governor remains invested in at least two of his developments through Holrob.  Vickers said he also sold his stake in a Gatlinburg Walgreens, located two doors down from the proposed moonshine distillery, to Haslam.  

State Rep. Mike Stewart said he was troubled by the connection between Haslam and Vickers. Stewart said the distillery bill was the most intensely lobbied and debated legislation in the House this session.  "At the very least, the governor should have told us that an associate of his stood to profit from the legislation," said Stewart.
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FLORIDA -- The governor signed ethics reform legislation into law.  SB 2 authorizes the ethics commission to investigate complaints referred to it via enforcement agencies and the governor and collect unpaid fines.  The commission will now be able to collect fines for 20 years following a violation and must post financial disclosure forms online.  
The bill also places a two-year revolving door prohibition on legislators who would lobby state agencies, prohibits legislators from accepting certain other forms of public employment, requires vote abstention on issues that would affect members’ financial matters, and allows officials to place their assets in blind trusts so that they can avoid conflicts of interest.  Lastly, the bill requires legislators attend ethics training.  The bill was a major legislative priority for the Senate President.  Associated Press -- May 1, 2013. http://tbo.com/scott-signs-ethics-campaign-finance-bills-b82486472z1

IOWA -- The Senate Ethics Committee asked for a special investigation into a complaint that a senator violated ethics rules while serving as state chair of a presidential campaign.  The allegations claim the senator accepted payments for campaigning and that he took a private email list from a former campaign staffer’s computer.  The senator has denied wrongdoing.  
The committee said the step was necessary to prevent any lingering questions about the issue, and to protect the integrity of the institution.  Des Moines Register -- May 2, 2013.  

http://www.desmoinesregister.com/article/20130502/NEWS10/305020073/0/MARKETPLACE05/?odyssey=nav|head[image: image8][image: image9]



ETHICS REPORTER


May, 2013





Kentucky Legislative Ethics Commission


22 Mill Creek Park, Frankfort, Kentucky 40601-9230


Phone: (502) 573-2863


� HYPERLINK "http://klec.ky.gov" �http://klec.ky.gov�




















� EMBED MS_ClipArt_Gallery.5 ���
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New Employers Sign Up, Others Quit








Three Commission Members Begin Terms
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